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Abstract
A single paragraph of about 200 words maximum. Font formatting requirements：Times New Roman, 10.5pt, single line spacing, 0pt before/after paragraphs.For research articles, abstracts should give a pertinent overview of the work. We strongly encourage authors to use the following style of structured abstracts, but without headings: (1) Background: Place the question addressed in a broad context and highlight the purpose of the study; (2) Methods: briefly describe the main methods or treatments applied; (3) Results: summarize the article’s main findings; (4) Conclusions: indicate the main conclusions or interpretations. The abstract should be an objective representation of the article and it must not contain results that are not presented and substantiated in the main text and should not exaggerate the main conclusions.
Keywords: Key word 1; Key word 2; Key word 3; Key word 4; Key word 5; Key word 6

1. Heading Level 1
The font style should be Times New Roman, the font size should be 10.5, the line spacing should be single, and there should be 0 lines before and after each paragraph.
2. Heading Level 2
1.1 Heading Level 2
The font style should be Times New Roman, the font size should be 10.5, the line spacing should be single, and there should be 0 lines before and after each paragraph.
1.2 Referencing
JABBS requires that papers submitted must conform to APA 7th referencing style.The references should be like this (Pagani, 2004) for one author, and be like this (Ajzen & Fishbein, 2002) for two author. For more than two authors, the references should be like this (Devaraj et al., 2008). The authors’ name can also be included in the narrative text of the paper, for example, Mangelsdorf (2011). 
1.3 Figure
The following section shows an example of a Figure in the text. Figures such as graphs, line drawings, photographs, charts should be centered in body of text and numbered consecutively in the text in Arabic numeral. Each figure should have a brief, explanatory title below the figure. There should be one blank line above and below each figure. Text should be Times New Roman of maximum 10 points.
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Figure 1. Research Model
1.4 Table
The following section shows an example of a Table in the text. Tables should be centered in body of text and numbered consecutively in the text in Arabic numerals. Each table should have a brief, explanatory title above the table. Explanatory notes to a table (e.g., probability levels, explanations of abbreviations, etc.) should appear below the table.. Text should be Times New Roman of maximum 10 points.
Table 1. Survey Items
	Title 1
	Title 2
	Title 3

	entry 1
	data
	data

	entry 2
	data
	data 

	entry 3
	data
	data 
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Disclaimer of Artificial Intelligence (AI) Usage in Manuscript Preparation
The author(s) strictly adhered to academic norms in the process of using AI tools for manuscript preparation. No AI tools were employed to generate the content of the manuscript; AI was used solely for linguistic editing and proofreading. The author(s) have not engaged in any practices that violate academic ethics, including plagiarism, data forgery, or result falsification.
Appendix A
Appendix A.1
The appendix is an optional section that can contain details and data supplemental to the main text—for example, explanations of experimental details that would disrupt the flow of the main text but nonetheless remain crucial to understanding and reproducing the research shown; figures of replicates for experiments of which representative data is shown in the main text can be added here if brief, or as Supplementary data. Mathematical proofs of results not central to the paper can be added as an appendix.
The figures and tables in the appendix should be numbered separately. If it is the first figure in the appendix, it should be written in the form of "Figure A1.", and so on. The tables should follow the same numbering format.
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Name of Author 1: [short bio]

Name of Author 2: [short bio]

Name of Author 3: [short bio]

[Example]
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